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NEWSPAPER ADS

What is Newspaper Ads?

Newspaper ads are promotional messages placed in newspapers
to market products, services, events, or ideas to the publication's
readership. These ads can come in various formats, such as
classified ads, display ads, inserts, or full-page ads, depending
on the advertiser's needs and budget.

Role of Designing :

o [Engaging Newspaper Ads
o Eye-Catching Layouts

« Effective Typography

o Brand Identity

» Content Balance

o Key Messages

o Custom Graphics

« Print Quality

o Target Audience

« Ad Space Optimization

E: CONTMCT U%: o9 90011 90418 | ABBRESS) UGl SYVELLAS, PAKHOMAL RISKD, LUBMIANL 2

4G, AGI INFRA LIMITED

NOW IN
“LUDHIANA”

'3/4/5BHK

BOOK NOW
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WORK SAMPLES :

The Cambium

» Urgent Client Request for a Last-Minute Ad

» Assessing and Identifying Design Issues

» Refining the Design with Modern Elements

» Experimenting with Typography for a Premium Look
» Delivering a High-Quality Result Under Pressure
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ADDRESS: AGIH SYVILLAS, PAKHOWAL ROAD, LUDHIANA
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2443 M ACRES 14 SKYLINE 32 FLOORS 4BHK & 5BHK 1ACRE OF
ACRES LUSH GREEMERY TOWERS ELEVATION

LAREGEST 1500 5. YARD
SKY VILLAS SCHOOL  CLUBHOUSE  WORSHIP LAND

IN THE REGION . AGI SKY VILLAS AGI MAJESTIC

(4 & 5BIK) (38 4BHK)
/" 3 SIDE OPEN SKY VILLAS
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MENU DESIGN

PHIRNIS
SHRIKHANDS
RULFIS

PHIRNI

KESAR BADAM PHIRNI

SHRIKHAND

(NOT JUST YOUR REGULAR FROZEN YOGURT)

AAMRAKHAND { MANGO SHAIHHAND)
KEWRA ELAICHI

ROOH-€- GULAB

HESAR PISTA

KULFI

MINI MALRI

SMALL MALAI

MALAI BADAM

MALAI BADAM

MALAI BADAM OVERLORDED
KESAR PISTA







BROCHURE oY
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BtﬁM]NGHP«M CITY
) University

BCU Problem :

BCUwanted to launch anew course related to
Metaverse and Artificial Intelligence. They
required a brochure that looked futuristic,
aligned with the course, and conveyed a sense of
wonder and business professionalism. The
theme needed to be cool and modern, with an
eye-catching cover.

Uk PARTHER 1N UTE

Solution :

» AnalyzedBCU'srequirement for a futuristic,
business-oriented look.

o Designed a futuristic cover using Al tools.

o Applied a color palette of purple, blue, and
pink for a futuristic look.

« Used modern, cool typography to align with
the course’s innovative theme.

« Invested a week to perfect the design and
create the Al-generated image.
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JANDU

LAND DEVELOPERS
PBRERA-LIH-45-PRIO4 8

1,491 79734 B109G, +91 98157 4RES5
QI RALES OFFICE : 500 No b1, Bachun Singh
Marg. Husbears Hood, Palkeke, Ludbiana
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JANDU

LAND DEVELOPERS
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FIND LUXURY & BEYOND
17 ACRES OF GREEN TOWNSHIP

i

JANDU

LAND DEVELOPERS

S
I
T
E
P
L
A
N

PERERA LD 45 PRI

|”|| PERERA LIS A4S PRIOAS

GATEL COHLORNY AN CAPH GARIIENS

-

24T WATER 7Ly AT SECURITY COMMLNTY ﬁ mﬁm
CLLIH LS

-

Waallding Distanoe 05 A 10 Minies

JEEy, .@.
Wi 1 [imsim T
(A e asd @l aa!

WD ROADS SRR N WIRING GV R FTTRNESS m m

2 Aimmes L Ainunes 15 Minumes

b

B
T




EVENT DESIGNING
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EVENT PRINT DESIGN
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PRODUCT PACKAGING

Client Problem : Solution :

The client had an outdatedpackaging design for their Safed e Studied clientneeds, product details, and target audience.
Musli capsule product, and they wanted a fresh, modern o Added a picture of Safed Musli as the main visual element.
look that reflected the product's essence while appealing e Used colors inspired by Ashwagandha for a natural look.
to a contemporary audience. o Applied modern fonts for a clean and contemporary feel.

e Designed a minimalistic, sleek packaging for shelf appeal.

BEFORE AFTER

Dosage - | o 2 capsule & doy with milk
B or on drected by e Fgeiien.

AN ATURVEDIC PROPIETARY MEDICINE
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WESTERN WORLD

"Western World Education” is a simple and
I~ impactful design. It features a globe symbolizing
() WESTERN WORLD global reach and a degree hat representing
_EDUGATION education. This logo represents the services
provided by "Western World Education” which
include teaching students IELTS, offering
P immigration assistance, and providing consultancy
TR services. The combination of the globe and degree
hat captures the company’s focus on helping
students achieve their educational and immigration
goals on a global scale.

F o O

SOOD INDUSTRIES

“Sood Industries,” a cycle manufacturing company
specializing in parts, is 0 compact and dynamic
dasign. Featuring a red-colored emblem-style
design, the logo showcases o stylized letter "5 at its

center, resambling a bicycle part. This design
cholce represents the company's expertize and
focus on cycle manufacturing. With clean lines and
symmatry, the logo exudes professionalism and
precision, capturing the craftsmonship associoted
with cycle parts,




CHAI SHAI

The logo showcases a vibrant yellow message icon,
symbaolizing communication and conversation.
Inslde the icon, a microphone is claverly integrated,
reprasenting the interview aspect of the show. This
logo design embodies the essence of "Chai Shal” as
a platform that conmects influencers, artists, and
the young generation, fostaring inspiration and
meaningiul conversations.

RAHUUL FILMS

The lego features o sleek and modern camera icon,
symbolizing Rahuul Films' expertise in capturing
moments. Inside the camera lens, the initials "RF
are elegantly incorporated, represanting the
brand’s identity. The color palette is carefully
chosen to evoke a sense of sophistication and
creativity.

RAHUUL FILMS
e i == === S




9SG OVERSEAS

The logo concept for "SG Overseas” is a visually
appealing design that represents the company's
expertise in consultancy and immigration. It
features the initials "SG" creatively styled to
resemble a flying airplane, symbaolizing global
opportunities. The logo's sleek font and color
scheme exude professionalism and excitement,
effectively communicating the company’s core
services.

ZODIACK

The symbol is intricately crafted, highlighting the
uniqueness and mystique associated with
astrology. The use of purple as the primary color
adds a touch of elegance and intrigue to the logo,
symbolizing wisdom, spirituality, and cosmic
connections. “Zodiack” captures the essence of
astrology and the fascination people have with the
zodiac signs.




REAL ESTATE BRANDING

CHATLY GROUP

CHATLY GROUP

CHATLY GROUF

A SIGN OF YOUR GATEWAY-TO

CRAFTED FOR THE

SOPHISTICATED SOUL
J(’u(mi g deterily

OPULENCE & -
EXCLUSIVITY.

CHATLY GROUP CHATLY GROLP

EXCEPTIONAL LIVING,

GET IN TOUCH




SOCIAL MEDIA
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H CITY BYPASS, LUDHIAMA | CALL: 91 87653 87653

EXCLUSIVELY AVAILABLE AT QUR CART
OPPO. KHALSA COLLECE, LUDHIANA




SOLAR PANEL BRANDING

.
P

MAXSS INDUSTER(S
Your Neighbors are

Going Solar.

You Should Too.

T biorm Infermation Caa iy

3473-40003

More Us
93473-40003

MAXSS INCUSTRLS

93473-40003 AN

“Solar Energy Awareness

is the most needed thing int arld today.”

93473-40003

MAXES INDUSTRIES

3 SMART SOLAR TIPS

TO SAVE YOU MORE MONEY

ormation Call Us

93473-40003




RESTAURANT BRANDING

u l."lpf' (»]

EXPERIENCE THE BEST

CHILLI PANEER

IN TOWN

[ BCHALKTHEQ

TAKE A
WAFFLE BREAK

=Y T 3 =~
K c K
“ ”-"‘.(_.] }“ﬁ"ﬂl " Iln"(_-r)
QUENCH YOUR THIRST FOR CRICKET

OUAIIFIERS

FCHALKTHEQ

SinQ

Beat the heat




STATIONERY BRANDING

\P Ceral

revars rarva

‘p ceoral

SUPPLYING B2B OFFICE STATIONERY

STOCK UP PATTA
LABELS SO THAT
YOUR BUSINESS
NEVER HALTS.

Ceral

[ e

SCROLL OUR WEBSITE T
AND SHOP FOR B SHOP FOR THERMAL

PAPER IN MONEY
HANDLING

VISIT OUR WEBSITE

BEST QUALITY PAPER ROLLS
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ur @ie




POLITICIANS BRANDING

ﬁ

The Tribune

Minisier Kotlilays stonesof roads

Advocate Dikram Sngh St

pacvBikraringh
The daylight robbery which
happened near the Ladhowal Toll
Barrier on the National Highway
near Ludhiana is a big question
mark on the functiening of the
current govt, | hope the state govt

St et uadt & 2 ueH it il ki the responsibiity and
. " = take strict action against these
AuHDH3t § o AeT e wel s,
- ﬂ a Beilel + 0 Jun E2 - TG for Anderoid
£3)

8 hssrangsa dv, Bikram Singh Sidhu ‘J

+01 9781800002
§ 8 W Camtieghadbeidt

~ Adv. Bikram Singh Sidhu

Pilgrimages Made Easy
for Devotees.



PHARMACY BRANDING

Feel the freedom from Pain with “"‘ﬁj‘:“’""‘ SWIT 5G ﬁ' ] m EVM E m"

WHEELABSRATEES (Svs] ST LD S LA BCRATORRE (st T LT

WHIZOX GEL O T e

Each Soft Gelatin tl'.dpat‘;lun contains:
Omega3-Fatty Acids, Gisnsen Extract,
Neck Pain L-Carnitine Lycopena 10% Softgel Capsules

» Powerful Antioxidant (‘ }

« Maintain Flatelot Levels
= Recavor Waaknads Eaally
o

) r + Eczema
G lI Z-M 2 Wmau}im}mm * Dermatitis
(BLISTER)

= Scalp Psoriasis

Hach Uncoated Table! Contain: * Tinea Infections
i HE & 2mg TABLET
o it « Bacterial Infections

= Type-il Diabates + Diobotes with Obesity

KETI]HIZ K5

( skin cream )




HOSPITAL BRANDING

HATIONAL GIRL EHILD DAY
THINK A WORLD WITHOUT US..
SAVE GIRL CHILD

. i T IS HEALTH THAT IS5 THE REAL WEALTH,
AND HOT PIECES OF GOLD AND SILVER™
CERVICAL CANCER
AWARENESS MORTH

||||||| ¥



SATURDAY

EVENT BRANDING

D) FANTARARI
D) BAWA

SUPPORTING ACT
DI TONY

REA Y
i e o

SUNBOW/NER

GENRE

HOUSE | TRAP | HIP-HOP
DOOR OPEN AT 5.30PM

AT GULLY HOUSE 6TH FLOOR GRAND WALK

CONTACT FOR BODKINGS : 91430 00023, 98722 12113, 98139 34255

COMPANY

Dut eempany hit been in operation lod ton year ond
currently suppiies products throughout India, it's o
full-Redged wholesole operation. With our clionts, we
develop o trustwortry relationship.

QOUR
SERVICES

= I5-30 Yeors of warmanty
=+ Fros Inatcllation

« hvaileble 3457

- AZCHEISTIES AVGIHIDIE

WHY
CHOOSE US?

+ Cur Compary provide bost price o product
+ Bost price ooCessories
+ Fron Sendce lor & yeors

o2, e rlEe

BEST SOLAR

/

CONTACT US AT:
'83473-4D003, B1480-36360, 82830-31577
MULLANPUR DISTT. LUDHIANA
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BEST PHOTOGRAPHY SERVICES

Ludhiana » Chandigarh « Kharar « Mohali « Panchkula

Pre-Wedding Portrait
Fashion Event

Wedding Maternity
Baby Shoot

Interviews

oots today.

lnstugram.comhfilmsﬂ?

+91 98764 58737
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INSTA STORIES BRANDING

RIWAYAT-E- PUNJAB FEILI( M“] CULTURE CLUB

NEW IEALAND'S Lﬂﬁl’“l LI I'[ [llllh I‘PA AND GIDHA CUP

GID!—!A

TUP2024

¢ GLOBOX AREMA, CLAUDELANDS, HAMILTON

CATIRMG PARTMLE FHCTOORAFNY PARTMIR  FESNTING FARTHERS

FOR SPONSORSHIP & TICKETS CALL :

SHARANDEEP 021 029 79245, ARSHPREET 0210855 16394

fat : % : TF i E
K 1

: _ lLetthe light of his teachings inspire us to spread joyand
_ goodness with every authentic dessert we create,

‘WITH BEST REGARDS : f ."4

Cosl Dessant Oa.

LET'S HONOR MOM'S ENDLESS LOVE AND SACRIFICE
WITH OUR IRRESISTIBLE AUTHENTIC DESSERTS,
A TOKEM OF GRATITUDE AS SWEET AS SHE I5.




INSTA STORIES BRANDING

i 'j !V'-

MAY WEALTH AND SUCCESS CONTINUE
TO GRACE QUR JOURNEY TOGETHER.

POSH CLOSET

INVITES YOU

TO

TIMELESSS CREATIONS

CURATED BY RUCHIKA THAPAR

A Fashion & Lifestyle

< C-' THE GARDEN CAFE EXhiI)i lion

08TH OCTOBER
1AM - 08PMm
LE BAROH, LUDHIAMA
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